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“How to Get Book Reviews and Build Buzz with your Self-Published Book” 
presented by IBPA’s Member Liaison Christopher Locke 

 
IBPA’s mission is to lead and serve the independent publishing community through 
advocacy, education, and tools for success. Garnering book reviews is an invaluable 
way to help your books stand out in a crowded market, so the goal of this session is 
to give indie publishers an understanding of the types of reviews you can obtain and 
a strategic edge to obtain them. 
 
Below is some helpful advice about garnering book reviews as discussed in the 
session: 
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HOW TO GARNER TRADE REVIEWS 
 
Trade reviews are directed at book professionals (librarians, booksellers, etc.) and 
published in trade journals (Publishers Weekly, Kirkus Reviews, etc.) that are 
intended to influence people who put books into hands of readers. 
 
Some of the most known trade publications are: 
 
Kirkus Reviews 
Publishers Weekly 
Library Journal 
Booklist (run by the American Library Association) 
Foreword Reviews 
 
 
The main point of a trade review is to build pre-buzz about your book with the 
people who are going to be selling your book. Booksellers and librarians are much 
more likely to order your book if you have a trade review. In fact, sometimes they 
will not order your book unless you have a trade review. 
 
Booksellers and librarians don’t have time to read the millions of books on the 
market, so they rely on a trusted source, like trade publications, to vet the best 
books out there. 
 
These trade publications syndicate their review of your book to the places where 
booksellers, librarians, etc. buy/read more about books (Ingram, Baker & Taylor, 
Bowker, etc.). On that note: bookstores and libraries buy their books from 
distributors, so you will need to get national distribution for your book. A great 
place to do this is through IngramSpark. An excellent perk of being an IBPA member 
is that our members get free title set-up, free revisions, and more through 
IngramSpark. Click here to learn more about that benefit. 
 
 
Below is a general overview of the best known trade publications. I’ve listed some of 
the guidelines for submission to each one, BUT when you submit your books, please 
read their entire instructions on their websites. Each publication has detailed 
guidelines, which are too numerous to list below. 
 
 

https://www.ibpa-online.org/page/ingramspark
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Kirkus Reviews 
 
Kirkus Reviews is one of the most highly respected trade publications. 
 
If you’re an author publisher (which means you self-published your book), you must 
submit your book through the Kirkus Indie program, not the regular Kirkus 
Reviews. Currently, the indie review program costs $425. 
 
For the Indie Review program, there is no restriction on when the book was 
published. 
 
In case you’re wondering where you stand on the regular Kirkus Reviews vs. Kirkus 
Indie Reviews for a hybrid publisher, in order to be eligible for regular Kirkus 
Reviews your publisher has to have published multiple authors and you, the author, 
cannot have any financial responsibility for publishing the book (that’s not including 
marketing costs, just publishing costs—as in a hybrid publisher). 
 
 
Publishers Weekly’s BookLife 
 
Publishers Weekly is the premier trade publication for the publishing industry, and 
it’s read by over 68,000 booksellers, publishers, public and academic librarians, 
wholesalers, and more. 
 
Similar to Kirkus Reviews, self-published authors cannot directly submit their books 
through Publishers Weekly, you have to do it through Publishers Weekly’s self-
published author platform called BookLife. And there is no deadline on a book’s 
publication date when you submit through BookLife. 
 
The good news is that through BookLife, you are able submit a book for a free 
review to possibly show up in Publishers Weekly. Keep in mind, though, that only a 
small percentage of self-published books are chosen for this free review. 
 
More good news: there is a paid review program through BookLife, which 
guarantees that your book will show up in Publishers Weekly, although the paid 
BookLife reviews are listed in a separate section that’s bound into Publishers Weekly 
once a month, so your review will not show up alongside the free reviews. Currently, 
the program costs $399. 
 
 
Library Journal 
 
Library Journal has 17,000 subscribers, which are made up of the library market and 
each issue has a pass-along rate of 5 additional readers, so they’re actually read by 
around 100,000 library directors, administrators, etc. 
 

https://www.kirkusreviews.com/indie-reviews
https://booklife.com/about-us/review-submission-guidelines.html
https://www.libraryjournal.com/?page=Review-Submissions
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Library Journal requires you to submit your book at least 3 months before 
publication and the book must have national distribution (so again, it’s a good idea 
to list your book on IngramSpark). 
 
They do not have a paid program. 
 
For children’s and YA literature, you should submit to School Library Journal. 
 
 
Booklist 
 
It’s run by the American Library Association, and it’s for librarians, book groups, and 
“book lovers.” They do accept self-published books, but they only accept books that 
are available through national distributors like Ingram, Baker & Taylor, etc. 
 
If you don’t make the cut for the free review, they do have a paid option through a 
partner company called BlueInk Review. It costs $395 and every month BlueInk 
Review provides a list of the top-reviewed books to be included in BookList. 
 
BlueInk Review reviews are distributed to Ingram Book Company, and they can be 
used in the “Editorial Reviews” section on Amazon and Barnes & Noble, and more. 
 
 
Foreword Reviews 
 
This publication is specifically for independently published books. It’s read by 
30,000 booksellers and librarians. They require a minimum of 4 months before 
publication to submit for your free review. Unlike Publishers Weekly or Library 
Journal, Foreword Reviews is only for indie books, so your chances of getting a 
review are higher. Not guaranteed, but higher. 
 
If you don’t make the cut for the free review, they do have a program called Clarion 
Reviews. They cost $499, and a good thing is that IBPA members get a 35% 
discount. 
 
Details about Clarion Reviews: If you like the review, your book will be posted on 
the Foreword Reviews website (not in the magazine, though) and the review will be 
licensed to book wholesalers, such as Ingram, Baker & Taylor, etc. 
 
 
One additional option is Midwest Book Review. They syndicate to libraries and 
they have a newsletter for libraries, and they’re great advocates for indie publishing. 
 
 

https://www.slj.com/?page=review-submissions
https://www.booklistonline.com/get-reviewed
https://www.blueinkreview.com/
https://publishers.forewordreviews.com/reviews/
https://publishers.forewordreviews.com/reviews/
https://publishers.forewordreviews.com/reviews/
https://www.ibpa-online.org/page/ClarionReviews
https://www.ibpa-online.org/page/ClarionReviews
http://www.midwestbookreview.com/
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SHOULD YOU GET A PAID REVIEW? 
 
Trade reviews are helpful in a lot of ways, so it’s smart to submit your book for the 
free options, but as mentioned above, there is a slim chance a self-published book 
will get a free trade review, so to determine whether or not to do a paid review, the 
big question you have to ask yourself is: do you think your book has a good chance 
of getting into bookstores and libraries? If so, booksellers and libraries are much 
more likely to carry your book if you get a positive trade review, so you may want to 
consider getting one of the paid reviews that were mentioned above. 
 
Keep in mind, though, just getting a trade review does not suddenly guarantee a 
bunch of libraries and bookstores are going to order copies of your book. A trade 
review is one part of your marketing plan. After you obtain the trade review, you 
have to actively market your book to those markets. 
 
You have to take the trade review and use it in your marketing materials and 
actively pursue bookstores, libraries, etc. For example, you need to go to your local 
library, meet with whoever is in charge of acquiring books for them, and sell them 
on carrying your book.  
 
IBPA has some excellent low-cost marketing programs to reach bookstores and 
libraries: 
 
Click here to learn more about the IBPA Bookstore Catalog. 
 
Click here to learn more about IBPA’s American Library Association (ALA) 
Conference program. 
 
Click here to learn more about IBPA’s Library Market eBlast program. 
 
 
There are definitely author publishers who have had success without focusing on 
the bookstore and library market, which is why there are tips for garnering reader 
reviews in the next section, but first here a few final points about trade reviews: 
 

• Do not rush your publication date. You’ve put years of your life into writing 
and publishing this book, don’t rush at the end to publish it without setting 
the book up for success. A lot of these trade reviews require submission 
BEFORE the book is published, so you’ll miss your chance to be considered 
for a review if you don’t plan in advance. 

 
• As you saw above, each trade review publication has different dates when 

you need submit your book, so make a calendar with all the due dates leading 
up to your publication date. 

 

https://www.ibpa-online.org/store/ListProducts.aspx?catid=568428&ftr=
https://www.ibpa-online.org/store/ListProducts.aspx?catid=568479
https://www.ibpa-online.org/store/ListProducts.aspx?catid=569788&ftr=
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• Sign up for the newsletters of the trade publications. Very often they’ll send 

out a call for particular types of books they’re seeking for upcoming issues. 
For example, they’ll send out a notice stating: “We’re seeking books about 
animals: fiction, nonfiction for the October 2020 issue. Deadline is April 3.” 
You’ll have a better chance of getting a review if you submit the subject 
matter they’re seeking. 

 
• Keep in mind that most books submitted are not selected for free trade 

reviews. Trade reviews are helpful exposure for your books, but if you don’t 
get a trade review, it’s also not the end of the world. They’re just part of your 
marketing plan, so don’t be discouraged. Move onto other marketing 
opportunities. 

 
 



 7 

HOW TO GARNER READER REVIEWS  
 
Reader reviews are directed at consumers and published anywhere readers are 
(Amazon, Goodreads, book blogs, etc.). 
 
 
Ways to garner reader reviews for free: 
 
1. Reach out to friends, acquaintances, and people that are in your network. Don’t 
get family to give you reviews. Amazon (and other consumers) don’t want reviews 
from your family members. 
 
2. Do a book blog tour. Click here to read more about what a blog tour is, but 
basically, you find blogs that are in line with the subject matter of your book and 
coordinate with the blogger that they’ll post an article about your book (maybe a 
review of the book or an interview with you) that includes a giveaway for your book 
with the intention of garnering reviews from the winners. 
 
There are tons of book bloggers out there, so you should research all the bloggers 
who write about books like yours. Each blogger has strict guidelines about how to 
submit your book, so make sure you read their guidelines and follow them. 
 

• A good resource is The Book Reviewer Yellow Pages by David Wogahn, which 
we sell in the IBPA online bookstore. It has 200 bloggers profiles with 
contact info, 40 blog tour organizers that help you contact the bloggers, and 
information about 32 book review businesses (like Kirkus Reviews, Foreword 
Reviews, etc). There is also a website with a directory of bloggers. 

 
• IndieView has a directory of reviewers who you can contact to review your 

book for free. 
 

• Book Blogger List also has a directory of reviewers, but not all are free, so 
double check. 

 
 
3. Ask everyone who likes your book to leave you a review on Amazon, Goodreads, 
etc. People may email you, tell you in person, post about your book on social 
media—these are all opportunities to reach out to thank them and request a review. 
They love your book, so most are happy to do it. 
 
When you ask them, include a link to your Amazon and Goodreads pages. You can 
also tell them that they can simply copy and paste what they have already written, 
so they don’t have to take time writing an essay. Make it easy for them. 
 

http://articles.ibpa-online.org/article/all-aboard-the-blog-tour/
https://www.ibpa-online.org/store/ListProducts.aspx?catid=569380&ftr=
https://bookrevieweryellowpages.com/
http://www.theindieview.com/
https://bookbloggerlist.com/
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Make it clear that they don’t need to do a synopsis of the book in the review. They 
just need to write one or two sentences, such as “I love this book!” 
 
 
4. KDP Select has free giveaways. You can put your book in KDP Select, and they 
have a program where you can do a book giveaway. You can offer your book for free 
for up to 5 days of the 90-day period. 
 
 
Ways to garner reader reviews for a cost: 
 
1. Goodreads giveaways – They cost $119. You can do a Kindle and/or a print book 
giveaway. You can only give away up to 100 books. 
 
In addition to getting reviews for your book, it also gives your book good exposure. 
Whenever a Goodreads reader enters a giveaway your book is automatically added 
to their Want-To-Read list AND it creates an update in their newsfeed, so all their 
friends see the name of your book. And if they don’t get the book for free, since it’s in 
their Want-To-Read list they may buy it if the book starts to get a lot of good 
reviews. 
 
2. NetGalley - If you post your book directly through NetGalley it costs $450 for 6 
months. If you post your book through IBPA (click here to learn more about the 
IBPA NetGalley program), you can save some money and we have two listing 
options: 
 

• 3-month listing - $199 
• 6-month listing - $399 

 
 
There are around 300,000 readers on NetGalley. They’re educators, librarians, and 
book lovers. NetGalley reviewers aren’t required to, but they can also leave their 
reviews on other platforms like Amazon and Goodreads. Through the NetGalley 
reports, you’ll have access to their emails, so if they don’t leave their review on other 
websites on their own, then you can email them to request that they do. 
 
NetGalley gets your book excellent exposure beyond just garnering reviews. As 
mentioned, they have around 300,000 book lovers are on the website, so it’s a great 
way to reach a lot of book lovers all at once. Also, even after your book has archived 
on NetGalley, readers can still view your page and see your book’s great reviews, 
and now that it isn’t free to download any longer, they’ll hopefully purchase the 
book. 
 
Also, NetGalley gathers information from readers about your books, so readers fill 
out a questionnaire about your book, which is included in the Opinions Report; 

https://kdp.amazon.com/en_US/select
https://www.goodreads.com/giveaway/about
https://www.ibpa-online.org/page/netgalley
https://www.ibpa-online.org/store/ViewProduct.aspx?id=7874526
https://www.ibpa-online.org/store/ViewProduct.aspx?id=7591257
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readers can vote on whether or not they like your book cover; and more. So you’ll 
get interest feedback from readers beyond just reviews. 
 
 
 
Hopefully this handout was a help in teaching you about the ins and outs of 
garnering book reviews. If you have any other questions, feel free to reach out to the 
IBPA office at 310-546-1818. 
 
IBPA wishes you all the best on the publication of your book! Click here to learn 
more about all the benefits to being a member (including discounts on numerous 
publishing-related services, low-cost marketing programs, and our conference 
for indie publishers -- IBPA Publishing University). We look forward to having you 
as part of the community. 
 
 
HELPFUL ARTICLES 
 
“The Value of Book Reviews” – by Publishers Weekly Director of Strategic 
Development Seth Dellon for IBPA Independent November/December 2018 
 
“Which Review Outlets Should You Target?” – by NetGalley VP of Business 
Growth & Engagement Kristina Radke for IBPA Independent July 2016 
 

https://www.ibpa-online.org/page/membership
https://www.ibpa-online.org/page/ListofBenefits
https://www.ibpa-online.org/page/ListofBenefits
https://www.ibpa-online.org/store/default.aspx
https://www.publishinguniversity.org/
http://articles.ibpa-online.org/article/the-value-of-book-reviews/
http://articles.ibpa-online.org/article/which-review-outlets-should-you-target/

